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Two core drivers



òTechnology is shifting the power away from the 

editors, the publishers, the establishment, the media 

elite. Now, itôs the people who are in controlò

Rupert Murdoch, Wired Magazine 2006



Rupert Murdoch, Wired Magazine 2006

òTechnology is shifting the power away from the 

editors, the publishers, the establishment, the media 

elite. Now, itôs the people who are in controlò



Amaras law

Technology People
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ñIf I had asked people what they 

wanted, they would have said faster 

horsesò

Henry Ford (July 30, 1863 ïApril 7, 1947)
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ñNearly 40% of consumers said they 

would buy a vehicle online [...] if that 

capability existed.ò
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Cap Gemini, Cars Online 09/10
http://www.us.capgemini.com/DownloadLibrary/files/Capgemini_CarsOnline_1009.pdf



7 observations



1.

Information overflow generates the 
need for context, structure and 
filtering



ÅSearch engines

ïGoogle, Bing, Wolfram Alpha

ÅAggregators and filters 

ïFriendfeed, intelligent RSS readers, Tweetdeck

ÅPersonalization

ïWhen will aftonbladet.se become intelligent?

The drivers behind improved context






